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Strategic Storytelling with 
CivicScience Data

July Webinar
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Today we will talk about…

• Filtering the Data – weighting, segments, dates, sample sizes

• Question Compare – finding interesting insights 

• Comparing Historic Trends – how behaviors and attitudes change over time

• Creating Segments – how groups of people differ from Gen Pop

• Building Dashboards – bringing your work together
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Inflation affecting consumers’ 
behaviors, and the bottom line 
for companies isn’t new – it’s 
been a constant topic for years 
now.

But how inflation affects the 
day-to-day of people’s lives is 
multi-faceted, ever-changing, 
and can lead to unforeseen 
changes in how people engage 
with companies.

For example, we’ve all likely 
noticed our grocery bills 
increasing…

Strategic Storytelling with CivicScience Data
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91% of Americans are concerned 
about inflation, but what does that 
mean?
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6-in-10 US Adults are VERY concerned about 
inflation
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57%

63%

May 2023 

“Very Concerned” about inflation

May 2024 

“Very Concerned” about inflation
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Going back to our 
news story, how do 
inflation concerns 
relate to shopping for 
private-label brands? 
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THANK 
YOU!
Questions?
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