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Recent Product Release Updates
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• Send a one - time, immediate email to a CSV - based list without using a CDP 
Audience , allowing you to contact people who aren’t yet in the database or who 
can’t be targeted through normal Audience Builder logic. 

• Include custom merge tags sourced directly from your uploaded file , 
enabling personalized content using fields that may not exist in the CDP.  

NEW: Multi-Column List Sends

Use Cases:

• Distribute unique promo codes

• Provide waiver links or pre - arrival 
information

• Send same - day messaging to contacts
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DEMO: Multi-Column List Sends



Sneak Peek: Upcoming Enhancements
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• Additional layer of email customization for emails that are triggered 
through a webhook. 

• Show/Hide rows in the email based on data in the webhook payload.  

Coming Soon: Display Conditions via Webhook Triggered Emails



Tips & Tricks
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Prospect Conversion using Ascent360

• What is a prospect ?
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Prospect Conversion using Ascent360

• Where do they come from?

• Common sources feeding prospect-level signals into the CDP:

o Primary:
▪  Event registrations (concerts, festivals, summer activities)
▪ Newsletter sign-ups (pop-up form or embedded)
▪  Other Webform submissions: contact us inquiries, 

planning tools, etc.
▪  Abandoned carts

o Secondary:
▪  WiFi sign-ons or guest network emails
▪  Lead lists from partners or third-party channels
▪  Account creation or profile completion
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How This Works in Your CDP

The basics :

• As soon as a new individual record hits the CDP, it's 
automatically classified as a Prospect or a Customer.

• This is based on any matching transactional data.

• Using this classification, you can design prospect-only 
journeys to begin automatically and pause the moment 
they purchase.

Name: John Waverly

Status: Prospect

Date of Acquisition: 01/28/2026
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Start Nurturing on Day 1

Why Nurture Early ?

• Day 1 = peak attention

• Your welcome email is the handshake…

• Nurturing is the ongoing conversation that 
converts.

• Relevant, automated touchpoints build trust

• GOAL:  Increase revenue and/or OTA bookings

• Method: by staying top-of-mind during the 
prospect’s research/planning phase
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In-Platform Demo

• What we'll review:

1. How to view your database counts 
of Customers vs. Prospects

2. How to create audiences for:

▪ All Prospects

▪ Newly-acquired Prospects

3. Adding a dynamic row for 
Prospects in an email
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In-Platform Demo

How to view your database counts of 
Customers vs. Prospects

1. From your account homepage, 
click “ Data Overview ” (bottom 
right)

2. On the “People” tile, click VIEW 
DATA

3. The first pie graph provides a 
breakdown of Customers vs. 
Prospects



16ascent360.com

In-Platform Demo

How to create Prospect audiences

1. Navigate to Audience Builder

2. In the Fields Library , search for the term 
“Status”

3. Select  “Customer Status ” and drag & 
drop it into the middle canvas

4. Configure  the  field  so  “Prospect”  is  
selected.  Save.  This  gives  you  all prospects  in 
your  database .

5. To  layer  in acquisition  date , select  
“Individual  Create  Date ” and  configure  
to  be  X days  before  today’s  date .

6. Save  & use  this  audience  for  your  prospect 
conversion email journey !
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A Bigger Screenshot of our Audience

Click the gear icon to 

configure. Then, click the 

“calculator” button, select 

EQUALS (from the drop-

down), 7 Days BEFORE 

Today’s Date
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Adding a dynamic row for Prospects in an email.

We didn’t get to cover this during our live webinar, so here are the steps!

1. Navigate to an email design > editor
2. Create  a row that  contains  info  you’d  like  displayed  onto  to  Prospects.  (Perhaps it’s a 

row in the initial Welcome Email to all new subscribers)

3. Select  the  row, then  on  the  right - hand  panel,  under  DYNAMIC  CONTENT,  select  
“Manage Display Conditions ”

You must click 

in the “outer 

bounds” of a 

row to have the 

Row Settings 

appear

Click out here
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Adding a dynamic row for Prospects in an email.

(Continued)

1. A pop - up  box  will appear.
2. Title your condition, then click “Add new”
3. Select  “Match”
         …then Customer  Status  equal  to  Prospec t
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Adding a dynamic row for Prospects in an email.

(Continued)

1. This row is now configured to show only  to people who meet this condition
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Action Items

• Understand your breakdown of prospects vs. customers

• Build an audience of All Prospects

• Then layer in days since acquisition

• Start building supporting emails for your desired 
"conversion journey"

• Test, test, test.

• Automate: set it & let it run!
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Sample Prospect Nurture (Hospitality-Focused)

Email 1: Plan Your First Visit (Day 1)
• Introduce key resort experiences
• Share first-timer tips
• Light CTA: Plan your visit

Email 2: Insider Tips & What to Expect (Day 5)
• Best local recommendations
• Seasonal highlights (snow, summer, events)
• CTA: See what’s happening this season

Email 3: Events & Offers That Drive Action (Day 10)
• Upcoming events or seasonal openings
• Lodging specials or limited-time offers
• CTA: Book now

***For All Emails: Use a 
Suppression Group of 
Purchasers or OTB



Questions
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Questions We Covered During Q&A

• When doing "list sends" or multi-column list loads, will those people 
be added to the database automatically?

• Answer: No, they won’t. You'd need to request a data load from 
our helpdesk. If these people are already in your database (i.e. 
Passholders or Past Purchasers), you wouldn’t need to request a 
data load.

• Will someone automatically get re-classified as a Customer once they 
make a purchase?

• Answer: Yes, they will. Our calculated fields, aka “aggregates”, are 
re-calculated every night based on new data.



Thank you! 
Feedback? Email support@ascent360.com
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